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	PROFILE
Creative marketing and operations professional who develops consumer-facing ideas from concept through launch—pairing brand voice, copy, visuals, product positioning, and day-to-day execution.
CORE EXPERTISE
CONTENT
Social strategy
Copywriting
Brand voice
Visual content
CAMPAIGNS
Creative concepts
Product launches
Seasonal promotions
Audience engagement
OPERATIONS
Team leadership
Inventory and POS
Customer experience
Fast-paced execution
TOOLS
Canva
Meta Business Suite
Google Workspace
Microsoft Office
EDUCATION
SUNY Schenectady
Certificate in English and Writing
Certificate in Music Education
CREDENTIALS
ServSafe Certification
Bartending License
	SELECTED EXPERIENCE
Beyond Nutrition LLC  /  Glenville, NY
NUTRITION CLUB MANAGER  /  MARKETING AND OPERATIONS LEAD     Feb 2024 – Present
—  Develop social and promotional campaigns for an independent consumer beverage brand, shaping the concept, copy, visual direction, seasonal activation, and in-store execution.
—  Lead monthly creative themes that translate cultural moments and product offerings into cohesive menus, graphics, promotions, and social content.
—  Manage the brand’s day-to-day digital presence through Meta Business Suite and Canva, creating timely content that supports engagement and in-store traffic.
—  Guide new beverage and functional-wellness products from idea to launch through naming, positioning, pricing, photography, presentation, and promotion.
—  Oversee staff coordination, inventory, POS workflows, customer experience, and daily operational problem-solving.
99 Restaurants  /  Rotterdam, NY
SERVER  /  BARTENDER  /  SHIFT SUPERVISOR  /  TRAINER     Aug 2015 – Oct 2023
—  Advanced through multiple service and leadership roles across eight years in a high-volume hospitality environment.
—  Trained and onboarded employees on service standards, POS systems, workflow, and restaurant procedures while supporting shift leadership and conflict resolution.
—  Managed competing priorities, guest concerns, cash handling, and time-sensitive service demands with professionalism and sound judgment.
SELECTED BRAND WORK
Brand evolution
Helped reposition Beyond from a legacy nutrition-club identity into a more independent, consumer-facing beverage and wellness brand.
BEYOND+ product launch
Supported concept development, naming, product positioning, photography, pricing, and launch content for a functional bottled-drink line.
Seasonal campaign system
Built recognizable monthly creative worlds—including music, casino, and pop-culture themes—across menus, promotions, graphics, and social posts.






